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I N T E R I O R S

A creative combination
between Scandi cool 
and Japanese clean lines 
is the biggest new trend, 
writes Emily Brooks

‘Japandi has no frills –  
it’s all about refinement’

‘They both have an 
appreciation of things 
that don’t scream or 
need to try too hard’

E urope has a long his-
tory of cherry-picking 
from Asian design, 
from the chinoiserie-
mania of the 18th cen-
tury to art nouveau’s 
stylistic borrowing 
from Japanese wood-

blocks. The current blooming relation-
ship is between Japan and Nordic 
countries – and it isn’t a one-way plun-
dering of cultural ideas; it’s more of a 
mutual love-in. “Japandi” – a portman-
teau of Japan and Scandi – sees 
 designers and brands from two sides of 
the planet collaborating and exploring 
common ground.

Craftsmanship, simplicity and a deep 
respect for the natural world sit at the 
hearts of both design traditions. 
 Interior designer Alix Lawson says that 
the two fuse together so well “because 
of their common ground: both styles 
represent a stripped-back craftsman-
ship, a raw kind of luxury. This is seen 
through the authenticity of materials 
used, producing an intricate simplicity 
that is still highly functional. There are 
no filters or frills with Japandi because 
it does not need opulence, it is all about 
refinement.”

Projects such as a recent bathroom 
designed for a Notting Hill home show 
how Lawson imbues interiors with this 
approach, with a focus on warm-toned 
stone and timber. It’s also about 
 simplicity over fuss (finger-grooves 
 instead of handle-pulls on cabinetry, 
and a wall-to-wall illuminated niche in 

the shower acting as a shelf, for 
 example). Such interiors are difficult to 
pull off: the detailing must be perfect, 
because, with no other distractions, 
anything not quite right will be 
 immediately obvious.

“Scandinavian and Japanese people 
are very close to nature as a result of 
having to pay such close attention to it. 
The seasons are so distinct for both,” 
says Merje Shaw, founder of online 
 retailer Scandiscapes, which special-
ises in gardening accessories for 
 indoors and out with a Nordic vibe. Its 
garden furniture is a good example of 
this crossover, with a mid-century-in-
spired shape associated with  modernist 
furniture from Denmark, but made 
from bamboo.

“There is a strong well-being angle 
with Japandi design,” says Anna von 
Werthern, interior designer at Assael 
Architecture. With immersion in na-
ture a recognised treatment for mental 
health issues in Japan via the practice 
of shinrin-yoku (forest bathing), and a 
growing interest in bringing nature in-
doors to help us feel happier, it’s this 
deep connection with the living world 
that Japandi can also bring to interiors.

“I love Japanese design. I think it’s 
the materials,” says the Swedish-born, 
London-based Staffan Tollgård of 
 Tollgård Design Group. “They use 
wood in a similar way [to the Scandina-
vians] but they’re more exacting, I 
think. Scandinavian design has more of 
a human side.” 

That said, an important component 
of Japanese design is the concept of 
wabi-sabi, the finding of beauty in im-
perfection, something that British 
 fabric and wallpaper brand Scion has 
explored in its own Japandi collection. 
“Japanese design celebrates the idea of 
being ‘imperfectly beautiful’ to create a 
sophisticated look, whereas Nordic de-

sign can be considered more playful,” 
says Scion designer Hannah Bowen. 

She says that the brand “blends the 
two influences together to create a 
 collection that is perfect for a 
 sophisticated and modern interior 
while still adding an element of joy”. 

While the dominant interiors trend 
may be “more is more” maximalism 
rather than the restraint shown in so 
many Scandinavian and Japanese prod-
ucts, that doesn’t mean that the Japandi 
fusion of aesthetics can’t have a bolder 
side. Scion’s collection includes a pat-

tern called Akira, which 
features fuzzy-edged sil-
houettes of trailing leaves, 
inspired by a silk kimono. 

But the scale has been 
blown up 400 per cent 
from the original to pro-
vide a bolder look, and the 
colour options include a 
punchy teal, nude-pink 
and mustard combination.

Finland is celebrating a 
century of diplomatic rela-
tions with Japan in 2019, 
and the two countries 
share a particularly strong 
creative bond: Japanese 
lifestyle shop Muji will 
open its biggest branch in 
Europe in Helsinki later 
this year, while Finnish 
design companies such as 
Marimekko and Iittala 
have long had a presence 
in Japan and have used 
many Japanese designers 
to create their collections.

“If a Japanese person is 
a fan of design, then they 
are a fan of Finnish de-
sign,” says  Jeremiah Teso-

lin, creative director of Iittala. Best 
known for its ceramic and glass table-
ware, Iittala has collaborated with Jap-
anese fashion designer Issey Miyake 
for a collection that includes cushions 
featuring the intricate pleats and folds 
he is known for. 

Tesolin sees the two companies as 
sharing a philosophy of “creating 
 design quality that lasts, but also being 
quite radical and progressive”. He says 
that humility is something mutually 
prized in Japanese and Finnish culture, 
both in human behaviour and in 

P R O P E R T Y  O F  
T H E  W E E K

Sleekness and secrecy combine in a dream home for a real-life 007

T his cutting-edge property is 
for a truly cool buyer, 
writes Marianna Hunt.  
Secreted within 21 acres of 

private woodland, this 007-worthy 
mansion is ideal for budding secret 
service agents, or anyone 
searching for a sense of privacy.

As yet unbuilt, Ozone has been 
designed with rippling concrete 
curves and soaring glass walls that 
blend inside with outside. 

The six-bedroom, six-bathroom 
house will have an indoor 
swimming pool and gym. There 
will also be a rooftop garden with a 
“sky bar”, perfect for a few 
martinis while drinking in the 
view over the Surrey Hills, a 
designated Area of Outstanding 
Natural Beauty. 

For those preferring to watch 
action, rather than take part in it, 
there will be a luxurious cinema 

room. The house will have a library 
and a master bedroom suite, 
including a circular dressing room, 
occupying its own private wing. A 
spacious garage will have room for 
several sports cars. 

Ozone was granted planning 

permission based on Paragraph 79 
(formerly 55) of the National 
Planning Policy Framework, which 
allows new homes to be built in 
isolated rural areas only if they are 
“truly outstanding or innovative”, 
and “would significantly enhance 
the immediate setting”. Its eco-
friendly design will be built to 
Passivhaus standards and it will 
have the means to generate its 
own electricity. 

Ozone’s innovative spirit led its 
architects, Burrell & Mistry, to be 
nominated for an award at the 2017 
World Architecture Festival.

The village of Ewhurst is close 
by and Guildford is just 10 miles 
away. For international jetsetters, 
the house is located around 25 
miles from Heathrow. It is on the 
market for £3.5 million with The 
Grantley Group (01483 407620; 
thegrantleygroup.co.uk).

Modern designs
Poäng armchair, above, £95, 
Ikea; a bathroom by interior 
designer Alix Lawson, below

The finishing Touches
Finnish furniture company Artek’s Toyko 
store, above; left, silk pendants, from 
£199, and Cross table, £2,495, Heal’s
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UK-based 
designers 
and 
retailers are 
recognising 
that there’s 
mileage in 
this fusion 
of cultures

example of  Japandi through a British 
lens, and Heal’s has embraced the 
trend with its Silk pendant – at first 
glance the  lozenge-shaped lights 
echo  a  traditional Japanese lantern, 
yet they are not made from silk but 
opaque glass. 

London-based design studio Raw 
Edges recently launched a furniture 
collection called Crust for Japanese 
brand Conde House. Its representation 
of a cultural fusion is literal, with 
curvy tables and stools in blonde 
wood, save for a discrete colourful sec-
tion at one end that creates the leg and 
a raised lip around the seat or tabletop. 
“We took details from  European – par-
ticularly Danish – and Japanese design 
approaches, both characteristic for 
their rich wood heritage. The two con-
trasting wood finishes celebrate the 
idea of two different parts joining to-
gether in one piece,” says Yael Mer, the 
co-founder of Raw Edges.

Homeowners don’t need a designer 
budget to source one particular 
 Japandi classic. Ikea’s Poäng armchair, 
with its cantilevered design and slim 
padded bentwood frame, was  designed 
in 1976 by Noboru Nakamura and is 
one of the Swedish retailer’s enduring 
classics. 

The cantilever results in a gentle 
bounce when it’s sat on (it’s a bit un-
nerving the first time around). The 
result of Nakamura’s imagining of the 
product is a modern version of a tradi-
tional rocking chair, with its motion 
acting as a gentle stress-reliever. A 
chair that has well-being built in to its 
design? It couldn’t be more Japandi.BamBoo 

rattan 
chairs
£290 per pair, 
Scandiscapes 
(scandiscapes.
com)

GET T H E L OOK
iittala X 
issey miyake 
cushion 
cover
£116, Iittala  
(iittala.com)

kiulu Bench
Available from 
September, Artek 
(artek.fi)

theo jug
£41.95, Stelton 
(ariashop.co.uk)

graphic
Shinku, £45 per 
metre, and Aikyo 
fabric, £35 per 
metre, right, both 
Japandi by Scion

oiva 
siirtolapuutarha 
teapot
£75, Marimekko  
(ariashop.co.uk)

 design; “an appreciation of things that 
don’t scream and don’t need to try 
too hard”.

To mark the centenary of diplomatic 
relations, Finnish furniture company 
Artek commissioned a number of Japa-
nese creatives to reinterpret its designs, 
unveiling the collection during Milan’s 
design week in April. The Kiulu Bench 
by Koichi Futatsumata was  inspired by 
the two cultures’ deeply embedded 
love of social bathing. Its semicircular 
storage areas at either end echo the 
wooden water buckets found at the 
public baths in both  countries, and the 
vermilion version could have been  
colour-matched to an ancient Japanese 
temple.

Artek has also just opened its first 
store outside Europe in Tokyo, while 
other Nordic brands have had a pres-
ence there for a while. Danish furniture 
company Carl Hansen & Søn is capital-
ising on the fact that Japan is its 
 second-largest market outside Scandi-
navia by opening a second store in 
Osaka. Pride of place in the window is 
Tadao Ando’s Dream Chair, the world-
class Japanese architect’s only com-
mercially available piece of furniture.

UK-based designers and retailers 
are  also recognising that there is 
 mileage in this fusion of cultures. 
 Scion’s fabrics and wallpapers are one 

inspired 
Kimono made of 
Akira fabric, £29 
per metre, with 
Genki wallpaper, 
£39 per roll, by 
Scion, main


